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1. Optimise Your Profile for Search 

• Use your main keywords (e.g., “domestic cleaning,” “house cleaning [Your 

Town]”) in your username and bio. 

• Make sure your business location is clear in your bio - think “Domestic 

Cleaning in Manchester.” 

• Add a link to your website or booking page. 

 

2. Use Keywords in Captions 

• Write captions that naturally include the services you offer and your location. 

• Example: “We love helping busy families in Leeds keep their homes spotless! 

#LeedsCleaning” 

 

3. Hashtags Still Matter, But Use Them Strategically 

• Mix popular, niche, and local hashtags (e.g., #HouseCleaning, 

#CleanHomeLondon, #LeedsCleaner). 

• Place the most important ones within the caption, not just in the comments. 

 

4. Alt Text for Images 

• Add descriptive alt text to your posts. This helps Instagram understand your 

content and can boost discoverability. 

• Example: “Professional domestic cleaner deep cleaning a modern kitchen in 

Birmingham.” 
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5. Tag Your Location 

• Always tag the location of your service area in posts and Stories. 

• This helps your business show up in local searches. 

 

6. Create Shareable, Valuable Content 

• Post cleaning tips, before-and-after photos, and quick videos showing your 

expertise. 

• Encourage clients to tag you in their posts and share your content. 

 

7. Engage Authentically 

• Reply to comments and DMs quickly. 

• Leave thoughtful comments on local businesses’ posts to increase visibility. 

 

8. Consistent Posting 

• Stick to the best posting times for cleaning businesses (7-8am or 6-7pm). 

• Consistency signals to Instagram that your account is active and relevant. 

 

9. Stories & Highlights 

• Use Stories to showcase daily work, testimonials, and special offers. 

• Save key Stories as Highlights with keyword-rich titles (e.g., “Cleaning Tips,” 

“Client Reviews,” “About Us”). 

 

10. Track Your Results 

• Monitor which posts get the most engagement and appear in searches. 

• Adjust your keywords and content strategy based on what’s working. 

 


